MACHINE
LEARNING
Machine learning (ML) is an
artificial intelligence-based
technology that uses big data to
perform deep analysis, identify
patterns and predict future
trends.
Over time, ML software becomes
even more accurate as it learns
from all available historical data.

BUSINESS
INTELLIGENCE
Business intelligence’s goal,
simply speaking, is converting
raw data into business
information with the use of
diverse processes and
technologies.

COMPUTER
VISION
By analyzing visual data,
computer vision can perfectly
understand a particular
situation, and without missing
any factors, find the best
solutions or the most reasonable
decisions.
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PRICING OPTIMIZATION
Having the right price for both the customer
and the retailer is an important advantage of
optimization mechanisms.
Data obtained from multi-channel sources
determine price flexibility, taking into
account location, individual customer
purchasing attitude, seasonality, and prices
of competitors. Calculating the value
extremes together with the frequency tables
helps evaluate the variable and the excellent
distributions of the predictors and the profit
response.
This solution will help your business attract
customers, keep attention, and implement
individual pricing plans.

145% INCREASED CUSTOMER
SATISFACTION
150% ROI

70%
OF COMPANIES

MODERN DATA
WAREHOUSE
If you want to understand the sales
behavior of your products in the field by
analyzing product baskets, sales
correlations, and inventory, you need a
modern data warehouse.
Data from a variety of sources: XML files
from ATMs, business applications, and
transaction systems can be loaded and
used for detailed forecasting.
You can expect improvements such as
cost-effectiveness, great performance
for interactive analytics functions, and
the possibility of new analysis and
implementation of machine learning
tools.

30% COST DECREASE
125% ROI

CONSIDER DATA
WAREHOUSE
OPTIMIZATION A
CRITICAL ISSUE
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SALES FORECASTING
Managers in an FMCG environment often
have to forecast the amount of inventory
and supplies needed to meet demand.
The use of forecasting assumes that past
trends will continue with little change in
the future.
If you want to achieve results with high
accuracy, it is not enough to use historical
trends. A customized machine learning
system that uses all available data from a
variety of sources will enable you to
predict demand with high accuracy using
advanced self-learning algorithms.

SENTIMENT PREDICTION
& TEXT CLASSIFICATION
Internet traffic and customer awareness
make promoting products on the online
market extremely difficult. Companies
need an automated tool to help them
promote products online, classify and
select the best search terms without
manual input.
Natural language machine learning
system offers a solution that classifies
Google search terms and predicts the
sentiment of each comment on a social
network based on historical data.

25% COST DECREASE
120% ROI

INVENTORY AND DEMAND PREDICTION
If your company operates in retail, you need an effective solution to accurately forecast
demand and inventory needs. Machine learning technology can help.
ML tools can perform historical data analysis, which enables companies to anticipate
inventory needs and better serve customers: from data collection and processing, building
and training an ML model using fresh data, and accurately predicting inventory needs (all
large-scale).
Your business will experience a reduced margin of error to ~ 2,000 SKUs, improved internal
merchandising processes, and increased incremental revenue thanks to improved shelf
availability.

20% INCREASE IN REVENUE
130% ROI
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CASE STUDIES

RETAIL
Discover advanced solutions for
your business and get to know
us better!

ABOUT US
At Addepto, we specialize in creating
custom machine learning solutions that
meet our clients’ current needs as well
as to adapt to future changes.
We have had the opportunity to work on
various projects for many companies in
the E-commerce & Retail sector.

Visit our website to learn
more about us and the
solutions we provide.

www.addepto.com

CONTACT US
Edwin Lisowski
VP of Innovation at Addepto
edwin.lisowski@addepto.com

Arthur Haponik
CEO at Addepto
artur.haponik@addepto.com

Let's talk!

Find us on social media
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